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The nation’s first consumer
commission on hospital . and

health services accreditation
was launched last month in

New York City, representing a-

movement on the part. of
consumers and concerned
health professionals to provide
factual data on the costs and
quality of health services.

In one of its first actions, the
Consumer Commission on Ac-
creditation of Health Services
issued its first report on the
city’s proprietary hospitals,
naming the owners of the
privately owned facilities and
detailing their levels of service.

“This is the first time an effort

of "this magnitude has been
underiaken by . a consumer
organization in the health
field,” according to Edward
Gluckmann, ~éxecutive vice-
president of the Commission.
“We believe the Commission Is
a beginning and a breakthrough
to stabilizing the dizzy escala-
tion of hospital and medical
costs in the New York area.”

The Commission will collect,
evaluate, and publish infor-
mation for health consumers
on the availability, quality, and
costs of health services, in-
cluding those provided by
nursing homes, mental health

centers, medical groups, and.

drug plans. The evaluations will
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dramatic effect, the "team

concept” of health care will be-
stressed. and all health. inte<

rests are expected to benefit.. -
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attitude toward .a career in,
health, and to stimulate re-

guests. for informaﬂon on
specrflc careers.’ .
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‘be publlshed in a series of

profiles in the Commission’s
publication, “Health Per-
spectives.”

The standards which will be
prepared by the Commission
for use in its ratings “will be
based on consumer expecta- -
tion of high quality medical
care,” Gluckmann said. “We’
will examine all health servic2s
from the vantage point of the
people who spend over $10
billion a year in New York for
medical care.”

The emergence of the Com-
mission, Gluckmann  con-
tinued, “brings us to an end of
the era where the health
consumer has no real voice in
the delivery of health services
because of a lack of relevant
information. . . This will make
it possible. . .to make intelli-
gent decisions about how to
pay for health care and where to
get the quality of care American °
medicine can  deliver, and
propose alternative . delivery

_systems that maet [consumer]

needs.”: - .‘ o
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